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Selling through Social Media

Introduction

Social media is a powerful and cost-effective tool for growing a business,
especially for women entrepreneurs. It allows you to reach a large audience,
establish a brand, and increase sales—all with minimal investment. This guide
will walk you through how to effectively sell your products or services on
social media, from choosing the right platform to handling customer
interactions and payments.

Choosing the right social media platform

Different social media platforms serve different purposes. Choosing the right
one for your business depends on your target audience, type of product or
service and marketing strategy.

Facebook

» Best for: Businesses selling physical products or offering services with a
broad audience appeal.

* Features: Business pages, Facebook Marketplace, Facebook Groups, live
selling, targeted ads.

e Example: A woman selling handmade jewellery can create a Facebook
business page, join local buy-and-sell groups and use live streaming to
showcase her products.

Instagram

e Best for: Visual businesses (fashion, beauty, handmade crafts, food,
fitness services).

e Features: Business profiles, Instagram Shop, Stories, Reels, Influencer
marketing.

e Example: A baker can post high-quality photos of her cakes, engage with
customers through Instagram Stories and accept orders via direct
messages.
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WhatsApp Business

e Best for: Direct communication, customer service and selling in local
communities.

e Features: Business profile, product catalogue, automated responses, order
management.

e Example: A woman running a tailoring business can share her catalogue via
WhatsApp, update customers about orders and accept payments through
mobile money.

TikTok
e Best for: Engaging video content, storytelling and attracting a younger
audience.
e Features: Viral marketing, short-form videos, live selling.
e Example: A woman selling skincare products can create tutorials and
before-and-after videos to showcase product effectiveness.

Bluesky
e Best for: Service-based businesses, freelance work and networking.
e Features: Customer engagement, trend participation, business promotion.
o Example: A woman offering digital marketing services can use Bluesky to
share tips, attract clients and network with industry professionals.

Setting up your business profile

A professional and well-organised profile builds trust and makes it easier for
customers to find and buy from you. Here are key components to consider
when making your profile:

¢ Profile name and bio: Use a clear and recognisable business name. Write a
bio that explains what you offer and how customers can contact you.

e Profile picture and cover photo: Use a logo or high-quality image that
represents your brand.

¢ Contact information: Provide multiple ways for customers to reach you
(WhatsApp, email, direct messages).

 Link to online store (if available): If you sell through a website or e-
commerce platform, include the link in your bio.
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Creating engaging content

Content is key to attracting customers and building a loyal audience. Here are
some effective content strategies:

Product and service showcases
¢ Use high-quality photos and videos to highlight features, benefits and
unique selling points.
e Post testimonials and reviews from happy customers.

Storytelling and behind-the-scenes

e Share your journey as an entrepreneur.
e Show how your products are made or how you provide your services.

Educational content
o Offer tips and how-to guides related to your business.
e Example: A haircare business can post hair care tips using their products.

Interactive content
e Use polls, Q&A sessions and contests to engage your audience.
e Example: A boutique owner can ask customers to vote on new designs.

Live selling and demonstrations
e Use Facebook Live, Instagram Live or TikTok Live to showcase products
and answer questions in real-time.
e Example: A woman selling sarees can demonstrate draping styles live and
take orders instantly.

Growing your audience and engaging customers
Building a loyal customer base takes time and effort. Here are some ways to
grow your audience:

e Engage consistently: Respond to comments and messages quickly.
e Use hashtags: Find trending hashtags relevant to your business.
e Collaborate with influencers: Partner with local influencers who can

promote your products to a larger audience. ‘
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e Join and participate in groups: Facebook and WhatsApp groups can be
great for customers to know about your business.

e Encourage user-generated content: Ask customers to share photos or
videos using your products.

Using paid advertising for growth
Paid advertising can help you reach more potential customers. Here are some
specific examples from various platforms:
* Facebook and Instagram Ads: Target specific demographics (age,
location, interests) with small-budget ads.
¢ Boosting Posts: Promote a successful post to reach more people.
e WhatsApp Click-to-Chat Ads: Allow customers to message you directly
from an ad.

Handling orders and payments

Providing multiple payment options makes it easier for customers to buy
from you. Below, we've listed some common methods for handling your
orders and taking payment:

Payment options
* Mobile money: E.g. M-Pesa (Kenya), GCash (Philippines), Paytm (India).
e Bank transfers: Local and international transfers.
e Cash on delivery (COD): Useful for local customers hesitant about online
payments.
» Digital wallets: E.g. PayPal, Wise, Stripe (for international sales).

Managing orders
e Use WhatsApp Business or Facebook Messenger for order tracking.
e Offer clear instructions on how customers can place an order.
¢ Provide timely updates on order status.

-
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Handling customer service

Effective customer service is crucial for managing online orders and queries.
Make sure that you have a system in place which makes your customers feel
supported, and that is regularly reviewed. Here are some tips when looking at
your customer service strategy:

Respond quickly: Prompt replies increase trust.

¢ Be professional and polite: Even when dealing with difficult customers.
e Encourage reviews and testimonials: Positive feedback builds credibility.
Address complaints professionally: Offer solutions rather than ignoring
negative feedback.

Conclusion

Social media provides incredible opportunities for women entrepreneurs to
start and grow successful businesses. By choosing the right platform,
engaging your audience and managing your business effectively, you can turn
your social media presence into a thriving source of income.




